
UNIT 6: MARKETING

Intelligent Business 
Intermediate 



Content

• Vocabulary: Marketing

• Article: “Money can buy you love”

• Grammar: comparatives and superlatives





Seducing the masses

Keynotes

- Marketing mix:

product, price, promotion, place

- Feature (n)

- Distribution (n)

- Competitive advantage

- Brand (n)

- Rival (n)



6. Marketing

The various activities / 
components of the 
marketing process



6. Marketing

Marketing mix

The various activities / 
components of the 
marketing process



6. Marketing

the amount of money 
for which

something can be sold



6. Marketing

Price

the amount of money 
for which

something can be sold



6. Marketing

a manufactured item



6. Marketing

Product

a manufactured item



6. Marketing

the

distribution and 
delivery of goods to 

market



6. Marketing

Place

the distribution and 
delivery of goods to 

market



6. Marketing

activities that help sell a 
product



6. Marketing

Promotion

activities that help sell a 
product



6. Marketing

factors that allow a 
company to produce 

goods or services 
better or more 

cheaply than its rivals



6. Marketing

Competitive advantage

factors that allow a 
company to produce 

goods or services 
better or more cheaply 

than its rivals



6. Marketing

a distinctive 
attribute or 

aspect of 
something



6. Marketing

Feature

a distinctive 
attribute or 

aspect of 
something



6. Marketing

a person/company 
who is competing 

for the same 
object or goal as 
another, or who 
tries to equal or 
outdo another 



6. Marketing

Rival

a person/company 
who is competing for 

the same object or 
goal as another, or 

who tries to equal or 
outdo another 



6. Marketing

a name, term, 
design, symbol or 
any other feature 
that distinguishes 

one seller’s good or 
service from those of 

other sellers



6. Marketing

Brand

a name, term, 
design, symbol or 
any other feature 
that distinguishes 

one seller’s good or 
service from those of 

other sellers



THE MARKETING MIX

The key elements involved in marketing a good
or service, which interact significantly with each
other:

PRODUCT

PRICE

PROMOTION

PLACE



Attitudes to brands



Reading: Money can buy you love

• Grim (a) gloomy
• Aspiration (n)
• Lifestyle (n)
• Logo (n)
• Premium (n) extra money
• Advertisement (n)
• Consumer (n)
• Pitch (n) advert
• Cynical (a)
• Marketer (n)
• To appeal (v)



Reading: Money can buy you love



Reading: Money can buy you love



Reading comprehension



Reading comprehension



Find words in the text on p. 51 to complete the 
wordmap



Complete the magazine article with the following words:
cynical consumers competition markets effective
pitches customers marketers impressed



Comparatives and superlatives





Complete the article with the correct form of the
adjectives in brackets



The importance of brands





Slogans





• Just

• Quite

• Rather

• Reasonably

• Significantly

• He’s way too qualified for this job. 

• A lot

• By far



Vocabulary

Vocabulary

Advertisement (advert, ad); advertising agency; appeal;

aspiration; brand (ambassador; image; management, name);

celebrity endorsement; commercial; competition; competitive

advantage; consumer; customer; cynical; distribution; feature;

logo; marketer; marketing mix (product, price, place, promotion);

pitch; premium; rival; slogan; value for money.




